


Week 2 

Check if you can test & measure?

1.	Do all your forms redirect to thank you pages? 

	YES
	

	NO
	



2. List your main Landing pages & review each for?

	Homepage
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	3. Benefits
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	5. Show Your Authority
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3. Understand your AFTERs

	The main THINGS you do:
	The AFTERs it causes:
	Real Life Proof:

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


	

4.	What problems does your service solve for your clients?

	1.

	2.

	3.

	4.

	5.

	6.



[bookmark: _GoBack]2.2	Has your target market changed since lockdown?

	



3.1	What sorts of things are important to them when considering your product/service?

	1.

	2.

	3.

	4.

	5.

	6.



3.1	Have these changed since lockdown?

	



	
4.0	What sort of papers, magazines, blogs or websites do you think they read?

	

	


	
5.0 Which other businesses would deal with similar clients in your target market? 
For example, the clients of a gymnasium might also deal with a health food store. What other types of businesses are they likely to deal with? 

	1.

	2.

	3.

	4.

	5.

	6.



6.0 Are there any other markets that you’d like to target that you’re not currently dealing with? 
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